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- 
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COURSE DELIVERED TO 
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Yes (in English) 

MODULE WEB PAGE (URL) http://elearn.teikoz.gr/course/view.php?id=92 

2. LEARNING OUTCOMES  

Learning Outcomes 

 

The purpose of this course is to provide students with an overview of the various communication 

strategies implemented by the European Union and other national governmental organizations for 

the purpose of disseminating information and promoting policies and initiatives. 

On successful completion of this module the learner will be able to: 

• Recognize the importance of strategic communication.  

• Identify various practices applied to the communication strategy formulation process.  

• Judge the role of communication professionals/practitioners in formulating and implementing 

strategies in the European Union and Greece.  

• Develop programs of public diplomacy or nation branding.  

• Assess the effectiveness of strategic communication policies. 

General Skills 

-  Teamwork 

-  Critical thinking 

-  Free, creative and inductive thought 

3. COURSE CONTENTS  

The course is organized around topics such as: 

- Communication strategy versus communication in the public sphere  

- Key concepts in public communication for influencing decision-making centres – the concepts of 

framing, agenda setting, and advocacy  

- Representation of interest groups and decision-making process in the European Union 

- Theoretical approaches to political lobbying  

- European communication policy (white papers, green papers, plan D, deliberative policy) 

- European public space and requirements for the construction of the European public sphere.  

- Soft power 



- Public diplomacy of European Union, Greece and other selected countries  

- Nation Branding 

4. TEACHING  METHODS  - ASSESSMENT 

MODE OF DELIVERY In-Class 

USE OF INFORMATION AND 

COMMUNICATION TECHNOLOGY 

Support of the learning process through the e-class 

platform.  

TEACHING METHODS 
 

Method description Semester Workload 

Lectures  39 

Practice - Workshops 26 

Project Work (non-

compulsory) 

45 

Personal Study 65 

Total Work Load for 

student with project work 
175 

  

Lectures  39 

Practice - Workshops 13 

Personal Study 110 

Total Work Load for 

student without project 

work 

175 

 

ASSESSMENT METHODS 
 

I. End of Semester Formal Examination (60% or 100%) 

- Short answer questions 

- Essay questions 

ΙΙ. Presentation of Group Projects (40% or 0%) 
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