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2. LEARNING OUTCOMES  

Learning Outcomes 

 

The purpose of this course is to introduce students to the notion of strategic management of public 

relations.  Students will be equipped with the practical knowledge and skills for developing, executing 

and evaluating public relations strategies. Moreover, the course is designed to prepare students to 

effectively use various public relations tools for communicating with publics. 

 

On successful completion of this module the learner will be able to: 

• Recognize the need for the strategic management of public relations. 

• Identify the key roles and contribution of public relations in strategic management of 

organizations. 

• Understand the importance of strategy formulation and tactics implementation in public 

relations. 

• Point out the differences in the roles and responsibilities of public relations managers and 

communication technicians.  

• Distinguish corporate public relations from marketing public relations. 

• Formulate appropriate public relations strategies for organizing and implementing tactics and 

actions.  

• Assess the effectiveness of communication messages based on data collected through 

environmental scanning analysis, opinion surveys, personal interviews, and media relations. 

• Compare and evaluate different public relations strategies and tactics through in depth analysis of 

case studies. 

 

General Skills 

-  Teamwork 

-  Decision making 

-  Critical thinking 

-  Free, creative and inductive thought 



3. COURSE CONTENTS  

The course is organized around topics such as: 

- How the concepts of strategy and tactics are used in the business world. 

- The evolution of the strategic management of public relations. 

- Corporate public relations versus marketing public relations. 

- Public relations managers versus communication technicians.  

- The role of research in public relations strategy formulation.  

- Setting the right goals and objectives for public relations plans.  

- Typologies of public relations strategies. 

- Public relations tactics and tools. 

- Case studies on public relations strategy formulation and tactics implementation. 

4. TEACHING  METHODS  - ASSESSMENT 

MODE OF DELIVERY In-Class 

USE OF INFORMATION AND 

COMMUNICATION TECHNOLOGY 

Support of the learning process through the e-class 

platform.  

TEACHING METHODS 
 

Method description Semester Workload 

Lectures  26 

Practice - Workshops 26 

Project Work (non-

compulsory) 

29 

Personal Study 44 

Total Work Load for 

student with project work 
125 

  

Lectures  26 

Practice - Workshops 26 

Personal Study 73 

Total Work Load for 

student without project 

work 

125 

 

ASSESSMENT METHODS 
 

I. End of Semester Formal Examination (60% or 100%) 

- Short answer questions 

- Essay questions 

- Questions of solving communication problems based on cases. 

ΙΙ. Presentation of Group Projects (40% or 0%) 
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